Ta6esa 5.2 Cnenndukanyja mpeaMera

Cryaujcku mporpam/CTyIujcku nporpamu : I1ocioBHA eKOHOMHja U MEHAIMEHT

Bpcra 1 HUBO CTyAMja: OCHOBHE aKaJeMCKe CTyIuje

Hasus npeamera: Enriecku jesux 4

HacraBuuk (Ilpe3ume, cpenme cjioBo, ume): Maja P. JlykoBuh

Craryc npeamera: O6aBe3an Ha monyny Typusam u xorenujepcto, VIII cemecrap

Bpoj ECIIB: 7

YcnoB: nonoxen ucnuT Exrnecku je3uk 3

us npeamera

Crynentd Tpeba aa Oyay ocnoco0J/beHH 3a KOpHUIINCHhE CTPYUHE JIUTEPaType Ha CHIVIECKOM jE3UKY, Kao U 3a
yCMEHY KOMYHHUKaIlHjy Y CBAaKOJHEBHHM CHUTyallMjaMa M y CBOjOj CTPY4HO] OOJIaCTH - pasroBOp, ITOCIOBHA
IMCMa, eJICKTPOHCKA IOIITA, TeJe(OHCKH Pa3rOBOPH U CIL.

Hcxoa npeamera

CTyneHTH Cy OCHOCOOJHEHH Ja YCBOje JIEKCHUKY CHTJIECKOT je3nKa y 00JacTH €KOHOMCKHX Hayka — IMOCe0HO
TypH3Ma, J]a C€ YCMEHO U MUCMEHO M3paKaBajy U TO TPaMaTHYKH KOPEKTHO, Ja KOPUCTE CTPYUHY JIUTEPATYPy
Ha CHIJIECKOM je3uKy, Ja KOpHcTe MHpOpMalHje U3 CBOje CTpyKe Yy MHUCMEHO] M YCMEHO] KOMYHHKAIMjH Y
capaIlbi ca MHOCTPAHCTBOM, Jla HWHTEPIPETHPAjy BU3yeNHE MOAATKE W Pa3BHjy CHOCOOHOCT HYMEPHUYKOT
H3paXKaBama.

Canp:xaj npenmera

Teopujcka nacmasa

YcBaja ce cTpyyHa TEPMHUHOJIOTH]ja €KOHOMCKHX HayKa, TypU3Ma U yTOCTUTEJLCTBA KPO3 TEMATCKE TEKCTOBE.
Pa3Buja ce BemTMHa YWTama M CIIOCOOHOCT pa3yMeBama TeKkcTa. Pa3Buja ce cnocoOHoCT aeduHMCcama
CTPYYHHX II0jMOBa IyTeM CHHOHUMHje M ommca. MHTepnpeTHpajy ce BU3yelHHM mojamnu. Pa3Buja ce
CIOCOOHOCT HYMEPHUKOT U3paKaBama. YcaBplllaBa c€ KOMyHHKaTHBHA KOMIIETEHIMja HA OCHOBY MpHMEpa U3
mpakce. Pa3Buja ce cmrocoOHOCT pazyMeBamba H3BOPHOT TOBOPA KPO3 BEXKOE ca ayTno MaTepHjaioM.

(customer relations, all tourism providers,handling a complaint, Tour Operator’s customer relations
department, hotel facilities, selecting locations, hotels, trade fairs, marketing, guided tours, business travel,
airlines, conference organizers, organizing excursions, tour and resort representatives, etc.)
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Bpoj yacoBa akTHBHe HaCTaBe Ocranu 9acoBu
[IpenaBama: Bexoe: Jpyru o0xuiy HacTaBe: CTyaujcKe UCTPaKUBAYKH Paj;
3 2 0 0 1

Metoae uzsohema HacTaBe
WHuTepakTBHA MeTO/a; ayIN0-BU3YEIHA MTPE3CHTAIHja

Ouena 3Hama (MaKCHMaJIHU 6poj moena 100)

IlpenucnuTHe 06aBe3e NnoeHa 3aBpUIHU UCIIUT noena
AKTUBHOCT Y TOKY IIPelaBamba 5 NUCMEHHU UCIIUT 20
MpakTUYHa HACTaBa / YCMEHH UCIIT 30
KOJIOKBH]YM-H 40 L

CEMUHap-U 5






